
 

Brand Building in the Era of  

the Empowered Client:  
How online storytelling can help your business 
Sponsored by AIA Custom Residential Architects Network 
www.aia.org/cran   
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Join Us at the AIA Convention 

 

This October 25, 2012 
presentation is a part of a planned 
2013 AIA Convention half day 
workshop, Tools and Trends in Web 
Platforms and Social Media for 
Residential Architects & Small 
Project Practitioners. 



Future, Free AIA Webinars 

November 5 
A New Norris House 
 
November 6 
Everything You Need to Know: AIA Contract Documents for Small Firms 
 
December 3 
BY-RIGHT/BY-DESIGN: Los Angeles Housing Designed & Developed  
 
December 10 
LEED, IgCC and AIA Sustainable Projects Contract Documents 
 
Register at No Cost 
http://network.aia.org/events/webinars 
 

http://network.aia.org/events/webinars


Copyright Materials 

 

This presentation is protected by US and International Copyright laws.  

Reproduction, distribution, display and use of the presentation without 

written permission of the speaker is prohibited. 

 

©2012 The American Institute of Architects 



Compliance Statement 

“AIA Knowledge” is a Registered Provider with The American Institute of Architects 

Continuing Education System (AIA/CES).  Credit(s) earned on completion of this 

program will be reported to AIA/CES for AIA members.  Certificates of Completion 

for both AIA members and non-AIA members are available upon request. 

 

This program is registered with AIA/CES for continuing professional education.  As 

such, it does not include content that may be deemed or construed to be an 

approval or endorsement by the AIA of any material of construction or any method 

or manner of handling, using, distributing, or dealing in any material or product.   

 

Questions related to specific materials, methods, and services will be addressed at 
the conclusion of this presentation. 

 



AIA/CES Reporting Details 

All attendees will be eligible to receive: 
1 CEH (AIA continuing education) or  
1 IDP Hour (Supplemental Experience). 

 
All attendees at your site will submit for credit by completing the webinar 
survey/report form.  
  

The URL to the survey/form will be listed at the end of the presentation and 
emailed to attendees. Certificates of Completion can be download at the end 
of the survey. 
 

Continuing education questions can be directed to 
knowledgecommunities@aia.org.  

mailto:knowledgecommunities@aia.org


Course Description 

One of the biggest challenges for residential architects today is working with 
clients who are more empowered than ever - empowered about what 
designs they like, what products they want, and what they know about your 
firm before they even sit down to discuss their project. Given this, residential 
architects can stay one step ahead by managing their web presence to tell 
their story as efficiently and effectively as possible. 

 

A panel of three AIA members, Mark English AIA, Jane Frederick FAIA, 
and Stuart Narofsky AIA, will discuss online marketing goals & analytics, how 
to invest your time online, the benefits and concerns with sharing 
information online. Harold F. "Bud" Dietrich, AIA, moderates. 

 

  



Learning Objectives 

1. Learn about new mobile, local and social tools like Houzz that 
homeowners are using to collect information about residential 
architects - and why they are now doing so months or years before they 
are ready to hire. 

2. Gain an understanding of why it's more important than ever to use 
these same tools to tell their unique story proactively to homeowners as 
they are doing early stage research and idea-gathering. 

3. Describe how to effectively build brand recognition and credibility 
through storytelling and community interaction. 

4. Discover how other residential architects have used these new tools to 
expand their reach to secure projects locally, out of state, and 
internationally. 



Submit a question to the moderator 

via the Chat box. They will be 

answered as time allows. 

Bud Dietrich, AIA          Liza Hausman         Jane Frederick, FAIA          Katrina Hermann         Mark English, AIA 

                                                                                                                 for Stuart Narofsky, AIA  

 



Liza Hausman 

Vice President of Marketing 

Houzz 

 

 



THE EMPOWERED CLIENT 
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WHAT DO THEY LOOK LIKE? 

The Empowered Client 
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Jane Frederick, FAIA 
Frederick + Frederick Architects 



Social 
Networking 

Social Search 

Blogging & Web Page 









Referral Sites 

• Houzz.com 

• Google.com/local 

• Yahoo.com/local 

• Yellowpages.com 

• Kudzu.com 

• Yelp.com 

• Local.com 

• Superpages.com 

• MerchantCircle.com 

• Pinterest.com 

• Mapquest.com 

• Facebook.com 

• Citygrid.com 

• Architectfinder.aia.org 

• Architizer.com 

• american-architects.com 

• Hotfrog.com 

• Archiplanet.com 

• Homeportfolio.com 

• SwitchBoard.com 

• Angieslist.com 

• Cultivate.com 

• Buildingtradesdir.com 

 

http://www.yahoo.com/local
http://www.yellowpages.com/
http://www.kudzu.com/
http://www.yelp.com/
http://www.local.com/
http://www.superpages.com/
http://www.merchantcircle.com/
http://www.pinterest.com/
http://www.mapquest.com/
http://www.facebook.com/
http://www.citygrid.com/
http://architectfinder.aia.org/
http://www.architizer.com/
http://www.american-architects.com/
http://www.american-architects.com/
http://www.american-architects.com/
http://www.hotfrog.com/
http://www.archiplanet.com/
http://www.homeportfolio.com/Designers/Search
http://www.switchboard.com/
http://business.angieslist.com/
http://www.cultivate.com/
http://www.buildingtradesdir.com/






Added to 

14,906 

ideabooks 





HOT, HUMID SPECIALISTS 
Located on a barrier island on the South Carolina coast   





Liza Hausman 

Vice President of Marketing 

Houzz 

 

 



WHERE ARE THEY GETTING 

INFORMATION? 

The Empowered Client 



Houzz 

+  

Online Magazines 

WOM 



Great Tool  
By JPGrocery  

 

We are starting the process of building a home, and the ideabooks have 

been invaluable, from communicating what we want to our architect, to 

picking colors and finishes with the designer! I am sure we will use this tool 

through the completion of our project. 

Amazing App 
By Cheri Callaghan 

  

Browsing the web is so frustrating!!! This app solves that problem and more 

with the search feature, links to professionals and products. The ability to 

save photos to my ideabooks has been so helpful in helping me recognize 

my own style and make decisions. 



David Howell Design, NYC Daniel Sheehan, Seattle 

Modern? 



Light fixture, glass walls 





Cynth’s ideas 



Keyword 

Search 



Before After 

Modern Modern modern modern 

Case Study 











Linda Burkhardt,  

Kitchen Designer 

NY Times Home Magazine 

Superior Woodcraft, 

Builder 

Wine Spectator 

Magazine 

Kim E. Courtney 

Interiors & Design 

Meredith Publishing 

Frederick + Frederick Architects 

Cover, This Old House 

Magazine 



Bud Dietrich, Architect 

Florida 

New Zealand  

Paul Moon Architect,  

Seattle 

Sydney, Australia 

AMS Landscapes 

Newport Beach, CA 

Dubai, UAE 

Prideaux Interiors 

Tucson, AZ 

Greece 



Katrina Hermann  

Narofsky Architecture  

and Ways2Design 

Katrina is standing in for  

Stuart Narofsky, AIA.  



















Liza Hausman 

Vice President of Marketing 

Houzz 

 

 



HOW THE WORLD HAS 

CHANGED 













Be discoverable 

Start now, enrich your profile over time 

 

Add photos & keywords 

 

Interact with the homeowner community 

 

Leverage free market research 

 

Ask clients and colleagues for reviews 

 

 



Mark English, AIA 

Mark English Architects  

 
 



Social Media 
Mark English, AIA 

Brand Building for 

Architects* 

*(In the Era of the Empowered Client) 



What’s Happening? 

• There is less quality work for us, greater 
competition. 

• Our prospective clients are younger than us. 

• Our online presence is judged by prospective 
clients, regardless of what we think. 

• The look, feel and appearance of our website 
matters. 

• No-one comes to our office anymore. 

 

 



What do I Want? 

• Better Projects with Better Clients. 

• Increased Professional standing & respect. 

• Increased repeatable project types (Title 24). 

• Better cash flow. 

 



How do I get there? 

• Awards & Publications. 

• Learning to communicate and hang out with 

Peers and the Public. 

• Increase & Position my exposure in the world. 

• These goals require the creation of content and 

sharing through the media. 

• Sharing = Power. 

 



The New Media Roadmap 

Brochure Books Newspapers Magazines Awards 

Old Media 

MEA 
Web 
Site 

The 
Architects’ 

Take 

Green 
Compliance 

Plus 

Twitter Facebook Houzz 
Apartment 

Therapy 
Search 

Engines 

Vendors’ 
Web Sites 

Relationship 
Building and Face-
to-Face Outreach 

Service: Committees, 
Coaching, Mentoring 

Colleagues’ 
Web Sites 

NEW Media Repeated 

Scalability 

Limited 

Circulation 



Old Media 

• Brochures 

• Books 

• Magazines 

• News Stories 

• Awards 

• Getting Published 

(Gatekeepers) 



New Media 

CONTEMPORIST website HOUZZ website 

(Unregulated) 



Content is King 

Who 
 

What 
 

When 
 

Where 
 

How 
 

Why 
 



You will need to Write 
(Or find others who can) 

Rebecca    Mark    Michael 



Energy Blog 

From Newsletter to Blog  



Featured on THE ARCHITECT’S TAKENEWS AND DISCUSSION FROM AN ARCHITECT’S VIEWPOINT

Read the rest online at http://thearchitectstake.com

Interviews

Anne Fougeron: 21st 
Century Edge

[…]

“With the Planned Parenthood 
clinics, I didn’t want clinics that look like a 

prison. There’s already so much victimization 

of women… why punish them further by 

making them come to a jail for basic care? 

Ninety percent of Planned Parenthood’s 

business is providing basic care for women 

who can’t afford it any other way. These 

women already going through enough in 

their lives. The clinics should make them feel 

wanted and safe.”

 – Anne Fougeron, FAIA 



Be found through 

others 

• Write about who and what interests you. 

• Link back to your website. 

• Help others be discovered. Sharing = Power. 

• These goals require the creation of content and 

distribution through the media. 

 



Mark English 

architects 

 
PORTFOLIO SITE 

HTML5 

 

 



The 

Architects’ 

Take 

 
BLOG  

Wordpress 



Green 

Compliance 

Plus 

 
BLOG  

Wordpress 



Getting Found – Take 
∂ 

 
 

The Architects’ Take 

 
 



Getting Found – Take 



Getting Found – Take 



Getting Found – Take 



Getting Found – GCP 

Green Compliance Plus 

 
 



Focused Broadcasting (to the willing) 



Broadcasting Tools 

• Twitter – 5,500 Followers 

• Facebook – 650 Friends 

• LinkedIn – 1600 Connections 

• Our Blogs & Website are viewed by as many 

as 20,000 people every month. 

 



∂ 

Analytics: MEA Web Site Sources 



Isn’t it all a waste of time? 

• In the last 6 months, we have signed up three 

new projects as a direct result of HOUZZ.com. 

• Traffic to our website has increased three-fold. 

• We have been featured in numerous editorial 

publications as thought leaders. 

• We are still in business and doing our best work. 



Submit a question to the moderator 

via the Chat box. They will be 

answered as time allows. 

Bud Dietrich, AIA          Liza Hausman         Jane Frederick, FAIA          Katrina Hermann         Mark English, AIA 

                                                                                                                 for Stuart Narofsky, AIA  

 



Thank you for joining us! 

This concludes the AIA/CES Course #CRAN12010. 
 

The webinar survey/report form URL is listed in the chat box and will be 
included in the follow-up email sent to you in the next few hours.  

 

Report credit for all attendees at your site by completing  
the webinar survey/report form within the next 24 hours. You will be 
prompted to download a certificate of completion at the end of the survey. 

 

Learn about other AIA webinar offerings at 
http://network.aia.org/events/webinars/. 

 

http://network.aia.org/events/webinars/

